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About Angel Broking
Welcome to the Angel Broking family!
Angel Broking Limited is India’s fourth largest retail stockbroking house in terms of
the number of active clients in the National Stock Exchange (NSE) as of June, 2020.
In addition to stockbroking and advisory services, we are also involved in providing our clients with a
plethora of different ﬁnancial products and services including margin trading facility, loans against
shares, and distribution of third-party ﬁnancial products like mutual funds and insurance products.
Our extensive product and service portfolio
is delivered under our ‘Angel Broking’ brand name.
At Angel Broking, we pride ourselves on being a tech-driven ﬁnancial services company. As a matter
of fact, our class-leading ‘Angel Broking’ and ‘Angel BEE’ smartphone applications have recorded
more than 4.39 million and 1 million downloads as of June, 2020, which is a testament of our
commitment towards providing our clients with digitally accessible products and services. Our strong
emphasis on technology and digitization has allowed us to garner around 398 million digital
impressions in June, 2020 on our various online and digital platforms.
In addition to our unwavering focus on digital and tech-driven solutions, we also possess a super
strong Authorized Persons (sub-brokers) system with more than
11,000 members as of December, 2020. Thanks to such a wide network, our customer outreach covers
almost 96.87% of the country as of June, 2020. That said, all of our achievements and laurels did not
come overnight. In fact, Angel Broking’s journey started off on a very humble note in the year 1996 by
one of our promoters
Mr. Dinesh D. Thakkar. Since our inception more than 20 years ago, we have grown tremendously, both
in size and quality.
And now, we invite you to join your hands with us and become a part of the ever-growing Angel
Broking community. Partner with us through our dedicated
Angel Ampliﬁers Inﬂuencer Program and let us go together, from strength to strength.
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About Ampliﬁers
At Angel Broking, we strongly believe in the power of good content. We are of the opinion that
engaging and informative content, when presented in an easy-to-consume manner has the potential
to create maximum impact among audiences. This thought process is what led us toward the creation
of ‘Angel Ampliﬁers’ - a ﬁrst-of-its-kind initiative in the stockbroking industry, where we encourage
and empower social media inﬂuencers to spread the word about our Angel Broking brand.
Social media inﬂuencers, with their unique way of storytelling, have opened up a pathway for new
marketing techniques. We, at Angel Broking, recognize the impact that social media inﬂuencers, like
you, bring to the table and therefore would like to use your power to reach, educate, and empower, a
wider audience. Our unique inﬂuencer program has been meticulously designed to work with multiple
social media platforms including YouTube, Facebook, Instagram, and even Twitter.
By partnering with us, you will be able to monetize your videos in more ways than one. In addition to
that, you will also get to be a part of our growing inﬂuencer community, connect with other
inﬂuencers, meet industry experts, and gain access to a plethora of knowledge tools. If that’s not
enticing enough, we also provide you with curated offers, content support, a hassle-free onboarding
process. In addition to that, our Angel Ampliﬁers Inﬂuencer Hub also gives you access to a highly
informative dashboard with detailed viewership metrics, video templates, and the ﬂexibility to control
and set your own targets.
And you know what the best part about our Angel Ampliﬁers program is? You’re not required to have
prior knowledge of or experience with the stock market! All that you need to be a part of our exciting
inﬂuencer program is a subscriber/follower base of 500 or more in any one of the social media
platforms mentioned above. Download our ‘Angel Ampliﬁers - Inﬂuencer Marketing Hub’ app from the
Google Play Store now and be a part of the Angel Broking family. Let’s take on this amazing journey of
educating and empowering a wide range of audiences together!
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The comprehensive guide to blogging

Aside from word of mouth, the written word was the earliest form of marketing that businesses
relied on. But let’s face it. It’s 2020. And is blogging still relevant? If you already host a
successful blog, you’ll no doubt agree that blogging may be the long road home, but it’s a
sure-shot way to get your ideas across - particularly the ones that require long form text
to do them justice.
But if you’re still on the fence, before you write off blogging, let’s take a look
at some numbers.
Recent data shows us that there are over 600 million blogs on the internet.
And if you’re keen on blogging for business, you’ll be heartened to know that
around 86% of content marketers continue to use blog posts as an integral part
of their marketing strategy.
That’s not all. Consumers ﬁnd blogs useful too, with as many as 60% of
consumers admitting that blogs have proven to be useful in the early stages
of their purchase journey.
Well, you have some important numbers to rely on. And you now know that as a blogger,
you can deﬁnitely make use of your platform to market brands and businesses.
So, what’s next? How do you go about using your blog to step up your inﬂuencer game?
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Guide to blogging for brands
Here’s a comprehensive guide to blogging for brands.
1. Figure out your niche

2. Encourage engagement on your blog posts

3. Keep one eye on the SEO meter

To build a loyal online following and attract the
right target audience, your blog needs to
establish itself in a niche. Figuring that out is the
ﬁrst step to inﬂuencer blogging. In all likelihood,
your blog already has a theme established.
Perhaps most of your posts revolve around food
and recipes. Or maybe, you’ve posted
signiﬁcantly about ﬁtness and health. Or maybe
skincare is your niche. Go over your posts and
ﬁnd the niche you’re an expert in.

Once you’ve zeroed in on a niche, focus on
posting frequently about various aspects of
that theme. Pick up subjects that will get your
audience to engage with you through the
comments section on your blog. For instance,
if your blog focuses on travel as the core niche,
perhaps you could blog about your experiences
on a road trip to a lesser known place to incite
curiosity among your target group.

Quality is paramount - otherwise it’s tough
to gain a loyal following, particularly on a
blogging site. However, it’s also important
to keep the SEO rules in mind when you blog.
That way, you can improve your search
engine ranking, thereby growing your
follower base further without any active
promotional effort. It helps to use an SEO
tool to optimize your blog, so it ranks better
on search engines.

The theme and niche you choose must not merely
be something you know a lot about you also need
to be passionate about the subject. When you
marry passion with expertise, you have the
winning combination needed to reach out to
your followers and elevate your blog to the
‘inﬂuencer’ level.

Or if you blog about movies, you could always
post a ‘top 10’ kind of blog or a movie review to
get the dialogue rolling on your platform. It’s also
a good idea to respond to comments and end
your response with a question that your
followers can reply to, so the
engagement continues.

The key is to strike a ﬁne balance between
adding keywords in subtly, without going
overboard. Keyword stuffing is something
you want to steer away from, because your
audience can easily call that out.
Simultaneously, keyword cannibalization
which is something that happens when you
reuse the same keywords for several
posts - also needs to be avoided.
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4. Promote your blog

5. Let people know you’re up for collaborations

6. Understand the brands you promote

SEO gives you an edge on the search engine
rankings. But if you want to actively reach out to your
target audience, you may need to rely on more than
just good, old SEO. Promote your blog on social
media. Instagram can be particularly useful, since
you can make use of hashtags and direct links to
increase the traffic to your blogging site. You can
also make use of personal channels like WhatsAp
to redirect people to a new post you put up.

While increasing the size of your follower
community is one thing, it’s also important
to let brands and businesses know that you’re
up for collaborating with them. If you wish to
pursue this actively, you could always connect
with potential businesses in the niche your blog
is based on. Email them to let them know if
they’re looking for collaborations with
inﬂuencers. Or connect with the marketing
team on platforms like LinkedIn.

If you hit the jackpot and team up with a business, it’s
pivotal to understand what they’re offering before
you curate blog posts marketing their product or
service. When you merely blog for the sake of
promoting a product or marketing a service without
actually believing it adds value, your followers will
most likely spot the lack of authenticity in your blog
because consumers
and audience are getting increasingly smarter.

If you have an active following on any other platform,
like YouTube, Facebook or LinkedIn, you could also
periodically promote your blog on those platforms.
Basically, the trick is to get the word out in whatever
way you can. DM a new post to a friend, ask for blog
shout outs, share your work on a networking
group - anything works.

The bottom line

It’s important to look for businesses that are
keen on using blog posts as a part of their
marketing strategy, so there is no ambiguity
involved. Another way to get businesses to
notice you is to tag them in blog posts that
involve their brands. For instance, you could tag
a brand if you’re reviewing one of their products
or if you’ve used a service of theirs. Seamlessly
integrate it into your posts and share the blog,
so you can get the right people to notice.

Additionally, if you don’t perform your own due
diligence before you sign the deal with a brand,
you may fall into the trap of promoting unethical
or fraudulent products. And that could directly
impact your credibility adversely. So, spend some
time getting to know what you’re marketing, so
your conversation can stem from a place of integrity.

These pointers can help you ace the art of blogging, particularly if you’re keen on setting up the site to become marketing-ready. And here’s a bonus tip - no matter how large your blog grows
and how big the endorsements that pour in turn out to be, keep the core of your blogging site intact. The personal connect - that’s what attracts and retains loyal audiences. And that’s
something you never want to lose.

Powered by

The comprehensive guide to Instagram
Amplifiers
India

Instagram has quickly become synonymous with marketing. It’s fun, it’s fabulously visual, and
quite frankly, it’s addictive. The fact that the platform supports a variety of content formats - text,
images, videos, audio, and everything in-between - that just works greatly in its favor. If you’re
looking for more ‘quantiﬁable’ reasons to believe in Instagram, we have some numbers you’ll love.
1 billion people use Instagram every month
500 million people use Instagram stories on a daily basis
Even the gender balance on Instagram is nearly on point, with 52% women and
48% men using the platform
Add to these numbers the fact that Instagram practically erases borders - and you have a truly
global app. That’s all the more reason to learn how to crack the Instagram code (not literally) and
become a pro at using the app.

Liked by loren_ipsum and 98 others
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The comprehensive guide to Instagram

Here’s a handy guide to help you achieve the coveted ‘Instagram inﬂuencer’ status.

1. Find your niche

2. Focus on quality

It’s no biggie that this is where you should start.
Whatever your chosen platform - blogging,
YouTube, Twitter or Instagram - it’s important to
ﬁnd your tribe. Or better still, create it. And for that,
you need to pick one topic, one theme, and speak to
that one group of target audience.

It’s no secret that Instagram is a highly visual
medium. Blurry pictures, poorly lit setups, pixelated
images - these things just don’t cut it. What you
need to bring to the table are high quality, aesthetic
images that have the power to awe your audience at
ﬁrst glance.

It could be any kind of target group. Think people
who love reading, people who are interested in
history, or even folks who are looking to travel
vicariously through the millions of wanderlust posts
on social media. Pick a niche and work towards
dominating it, so you can create an audience that’s
highly engaged. That’s the golden ticket to getting
into the inﬂuencer grade.

That’s just one part of it. Your captions need to on
point too, because that could get your followers
liking or commenting on your picture. And keep the
hashtags in mind. They’re one of the key pillars of
Instagram. Use the relevant hashtags,and people
interested in your niche will automatically be drawn
to your gram like moths to the light.

3. Pay attention to the big picture
It’s important to pay attention to each picture you
post. But that doesn’t mean you should take your eyes
off the big picture. More speciﬁcally, you need to
constantly keep an eye on how your feed looks, overall.
Pick a theme and an aesthetic and try to remain
consistent with it throughout the feed. Sepia tones,
monochrome, a clean color palette, or outrageously
bright hues - whatever works best for your niche could
be your choice.
When you stick to one kind of design for your feed,
people who land on your Instagram feed automatically
feel curious about scrolling through your pictures and
checking out earlier posts. And that’s one way to get
your follower count ticking up.
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4. Set up a posting schedule
(and stick to it)
Instagram’s algorithms keep changing, and that has
often been a sore spot for some inﬂuencers. But
there’s one way to stay in favor - ensure that you
post consistently, because the social media
platform’s algorithm rewards consistency. A good
idea is to check out what time window
your followers are most active on the platform, so
you can put up your posts during that time slot.
There are many online tools like Later,
Buffer and Planoly that help you schedule your
Instagram posts. Over each weekend, you could
create a set of posts for the week ahead and ensure
that they’re posted consistently over that week. This
way, you can remain committed to it even if
something else crops up. And, your followers get
more opportunities to connect with you.

5. Engage and collaborate

6. Reach out to the right brands

Engagement is second nature on Instagram. Merely
posting on your feed without getting a conversation
going is ultimately likely to harm your engagement
statistics, which is one of the key metrics that brands
consider before partnering with inﬂuencers. Fortunately,
Instagram offers plenty of opportunities to boost
engagement.

Now, once you have all of the above covered, you
should likely succeed in creating a highly engaged
Instagram community that trusts you and the
opinions you put out. And that’s the secret ingredient
that attracts businesses. When you have a community
with a little over 1,000 followers, it may be time to
start reaching out to brands in your niche.

You could end your captions with a question. You need
to reply to comments promptly. Respond to DMs within a
reasonable time frame, and try not to leave your followers’
messages on ‘read.’ And of course, make use of the
platform’s trump card - Instagram stories. The stories
feature offers a host of solutions to engage with your
followers, particularly with the ones who are too passive
to comment or DM outright. With options like polls, ﬁlters,
questions, this or that queries and so much more, Insta
stories have the potential to up your inﬂuencer game
tremendously.

1,000 may seem like a small community,but it’s never
a bad idea to start pitching early. Some brands may
require that you have a larger following, coming in at
5,000 or 10,000. But then again, there are also brands
that set the limit lower. So, don’t be afraid to take the
leap, even if you assume you’re still a small account.
You never know which opportunity may come
your way.

You can also collaborate with other inﬂuencers to get
your account to grow. Collabs with other (often bigger)
accounts in your niche are a great way to get people in
your target group to take notice of you. You could also
partner with inﬂuencers in related niches to widen your
community further.
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The bottom line
Ultimately, the key to acing the Instagram inﬂuencer game is to constantly level
up your Insta skills and keep an eye on the trends that promise to increase
engagement. It takes a mix of constant effort, successful collaborations and a
good sense of aesthetics to keep your Instagram community engaged. And for
the most part, you’ll enjoy it too, particularly once you get the hang of it. Simply
put, if your Instagram feed looks like something you would enjoy, the chances
are, so would the people in your community. That would be a
good benchmark to weigh your posts against.
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The comprehensive guide to YouTube

It’s been 15 years since the ﬁrst video was uploaded on YouTube. Today, the
platform continues to dominate the online video sharing space. From quick,
less-than-a-minute adverts to full-length movies, YouTube is home to a variety
of videos. The facts and numbers associated with YouTube are mind blowing too.
Here’s a sneak peek.
1,300,000,000 people who use YouTube.
300 hours of video are uploaded to the site each minute.
Nearly 5 billion videos are watched on the platform on a daily basis.
The video sharing site gets over 30 million visitors each day.
On an average, 8 out of 10 people aged 18 to 49 watch YouTube
each month.
Clearly, YouTube is a treasure trove for up and coming inﬂuencers to get their
online community growing. Now, if you want to make it big on YouTube, how do
you carve out a presence for yourself amidst scores of YouTubers? It may be
quite the challenge, but it’s certainly achievable.
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The comprehensive guide to YouTube

Here’s a quick guide to help you get from the starting point to the ﬁnish line.

1. Identify your niche and your style

2. Map out content ideas and chart a
posting schedule

3. Mind your channel’s SEO

By now, you’ve probably ﬁgured out that no matter what
your chosen medium is, ﬁnding your niche is the best
place to get started. It’s no different for YouTube. But
here, you need to go a little bit beyond merely getting
your niche sorted. You also need to ﬁnd your style.

Once you’ve zeroed in on your niche and ﬁgured out
what style will likely work best, you’ll need to brainstorm
content ideas. Ideally, it’s a good move to map out
potential ideas for the month ahead, at the very least,
so you don’t run out of ideas midway. Take a look at the
channels of other inﬂuencers in your niche and see if
you can gain some inspiration from there.

It’s not just the blogs that have SEO rules guiding them.
Optimizing YouTube videos for search engines is a real
thing - and many aspiring YouTuber realize this too late
into their journey. But now that you know YouTube SEO
matters, you can use this knowledge to stay ahead of
the curve.

YouTube is home to a ton of videos - and there are so
many styles to choose from. Vlogs, ‘best of’ videos,
videos with voiceovers, videos with no human dialogue,
unboxing videos, challenge videos - and the list goes
on. You need to pick a few styles that go best with your
chosen niche, so your target audience can quickly get
used to what they can expect from you. The sooner you
establish a character for your channel, the easier it gets
to grow your community.

A quick run through the comments section on videos
in your niche will also give you a fair idea of what your
target group is looking for. Check for any video requests
in the comments section of such videos, so you can add
those ideas to your roster. Basically, identify the ideas
in demand and use them as sparks to create your videos.

Pay attention to short tail and long tail keywords, and
embed the necessary keywords into your vide’s title
and description without making it sound forced or
overstuffed. Organic integration is key. Tags can also
help you better optimize your video for the search
engines. Keep an eye of the SEO rules when you’re
shooting and uploading your videos, so you can get it
right the ﬁrst time itself.
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4. Focus on quality across multiple dimensions

5. Your analytics can teach you a great deal

6. Be an active part of your community

When it comes to YouTube, you need to ensure that your
quality is top notch on various fronts. First, of course,
is the quality of your video. Invest in some premium
equipment if you need to, and pay attention to the
lighting. You can blur-free, well-lit videos on your
channel. The higher the resolution, the better.

YouTube has an analytics section that offers you a great
deal of insight into how your videos are performing. By
studying the information that this tool puts across, you
can understand what your target audience is watching,
what they don’t like too much, which videos performed
better than others, and what time windows appear to be
the most active on your channel.

Your job doesn’t end with just posting a video
at regular intervals. In fact, that’s just step one. After
that’s done, you need to take an active part in your
YouTube community and engage with your followers.
Respond to comments promptly, take note of ideas or
requests for videos, and even respond to critical
feedback in a positive manner. The more your followers
feel they’re heard, the more they’ll stick with you.

Audio quality is just as important. A great video reel
accompanied by poor audio will do little to draw in your
viewers. So, ensure that you don’t compromise on the
audio quality. And then, of course, there’s the quality
associated with your content as a whole. That’s another
thing you need to pay attention to.

By taking a good look at what your analytics show you,
you can improve the content on your channel, align it
with what your followers like better, and even schedule
your posts for the time slots when your community is
most active. These are invaluable insights that can help
your channel grow by leaps and bounds.

You can also connect with your audience through live
videos or by hosting Q&As. These are all highly popular
trends that many inﬂuencers of today are tapping into in
order to connect with their community better.
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The bottom line
YouTube is a tad bit different from other social media platforms because it’s
centered heavily on videos. Once you get the hang of it, however, there’s no
end to the possibilities that the platform opens up. And of course, in addition
to cracking the YouTube code, you also need to get word of your channel out
there. You can do this through many ways. Create a killer website. Add your
channel link to your Insta bio, your email signature and even your LinkedIn
bio, and collaborate with other inﬂuencers to promote your channel.
The goal may be one, but the means are endless.
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The beginner's guide to brand integrations as an inﬂuencer

Growing your online community is one thing. Promoting a brand
thereon is a whole other ball game. When your follower count
ticks past a certain benchmark, many businesses often express
interest in collaborating with you, so they can beneﬁt from
the social capital you possess. As for you, you get to monetize
your social presence. It’s a win-win for everybody that way.
But is there a right (or a wrong) way to integrate a brand into your
social media posts? It turns out there is. Many inﬂuencers often
face ﬂak for overdoing it, or for not doing it authentically enough.
So, if you’ve never really partnered with a brand previously,
you’re likely curious about how to do it right.
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Let’s help you out with that. Here’s how you can ace the brand integration game.

1. Show. Don’t tell
Telling is easy. You just need to type out a paragraph or two. Or add a caption. Or
even just take a quick video of yourself talking about a brand. That’s the easy way
out. But it rarely, if ever, gets results. Most of your viewers will likely scroll right past
that paragraph or skim through a post that talks of a brand in such an obvious
manner. And even the ones that stick around to watch it or read it through may not
really lead to any actionable results.
Instead, show your community how a brand can beneﬁt them. Get visual. Put up
pictures of that gadget you’re promoting, add a short video touring the resort you’re
advertising for, or show your community how that investment app you downloaded
made things easier for you. These things get your community to notice the brand
far better than merely telling them about it.
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2. Make use of different marketing strategies
While we’re on the subject of showcasing actual results or beneﬁts on your social media
platforms, let’s talk strategy. You can collaborate with brands and get their stories
across to your followers in more ways than one. Switching it up is important, so you
can explore different dimensions of the brand you partner with and also so you can
keep it interesting for your community.
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Here are some strategies that you can use to showcase
a product or a service on your social media feed
Sponsored posts:
You’re likely familiar with these types of posts. On
Instagram, for example, they come with the ‘paid
partnership’ tag right at the top. This lets your
viewers know that it’s a paid post - in other words,
a post that’s directly sponsored by a brand. This is
one of the more overt ways to integrate a brand into
your feed.

Product reviews:
If you want to get word of a product out there, but if
you’re looking to take a more formal approach for
whatever reasons, then product review posts are a
great alternative to consider. This also works best if
the brand you’re collaborating with wants you to
promote a service rather than a product.

Unboxing posts:

Giveaways:

This works really well if your goal is to integrate a
product from a brand you’ve partnered with. The
rules are simple enough. You set up a camera and
record a video or take pictures of you unboxing a
product (or a set of products) from the brand.
If you host a blog, you can put up the pictures with
a detailed explanation for what each product does.

Giveaways are a win-win move for your own social
media presence as well as for the brand you’re
collaborating with. The prize for the giveaway will,
obviously, be a product or a service offered by the
brand. And as the inﬂuencer, you’ll be hosting the
giveaway on your account. The rules are up to you,
of course, but typically, they range from having
participants tag their friends and followers on the
post to having people in your community put up
mentions on their stories or share pictures or videos
with certain speciﬁc rules or hashtags. The end goal
is to get the brand (and your account) noticed.

If you’re putting it up on a platform that supports
videos, you could simply upload a video with all the
explanations of the features and beneﬁts as a
voiceover or as a monologue. Unboxing posts are
exciting and incite the curiosity of your community,
so this is a great way to integrate a brand.

Collab events:
You can also host events or collaborated giveaways
with another inﬂuencer. The combined social capital
that two accounts together can garner is another
tempting pitch that brands love. Blogging platforms
also have this trend - they’re called blogger events.
Collabs work well for both local businesses as well
as for big brands. The rules may vary based on the
kind of collaboration you’re doing, but as always,
remember to switch it up often instead of sticking
to the same kind of promotional routine.
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3. Throw in a deal or a discount
Getting the word of a brand out there or showing your community how great a product
or service is a good idea. But to increase the chances of your viewers acting on your
recommendation, it’s always a good idea to throw in a deal or a discount in your post.
If the brand you’re collaborating with has any coupon code they could create exclusively
for your post, it can also be useful to help the business track the conversions that can be
traced back to your post.

4. Keep it authentic
This may be way down on the list, but it’s the unspoken rule number one for brand
integration. The online community is savvy - they can spot empty talk from a mile away.
By the same coin, they can also easily resonate with an authentic post. So, make sure
that you truly believe in the product or the service you’re promoting. Keep it simple and
honest, and integrate the brands you partner with sincerely.

The bottom line
Brand integration is undoubtedly an art. And as you get better at it, you could also expand your playing area a bit and experiment with fun and more quirky ways to talk about the businesses you collaborate with. And
here’s a bonus tip - talk to your point of contact and ask them for their point of view. Get to know if there’s anything in particular that they’ll want you to talk about. Hear them out and ensure that the message you put
out there is something the brand wants you to. Contradictory messaging could not only hurt the brand’s image; it could also interfere with your relationship with the brand. And neither of those are welcome
developments. So, be sure to have all the facts at hand before you get started.
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5 new social platforms to consider as an inﬂuencer

Facebook, Twitter, YouTube and Instagram may
be the holy grail for inﬂuencers, but that doesn’t
mean you shouldn’t expand your scope and check
out some of the other emerging platforms, isn’t
it? Many emerging platforms seem to hold great
promise, particularly if you know how to crack the
code that’s unique to growing your community on
each of these upcoming options.
For inﬂuencers who are looking to take the leap
and try something different, here are 5 new social
platforms to consider.
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1. Vero

2. Helo

3. Trell

4. Triller

5. Caffeine

Widely acknowledged as an
authentic social network because
it doesn’t restrict users with
complex ‘algorithms,’ Vero is a
good alternative for inﬂuencers
who suffer from Instagram fatigue.
The app lets users share photos,
links, and a whole lot of other
digital media.

Love creating content in your
native tongue? Then, say hello to
Helo - the right platform to grow
your online community while
remaining loyal to India’s
vernacular languages. Helo allows
content in 14 Indian languages
including Marathi, Bengali, Gujarati,
Malayalam, and Tamil,
among others.

Trell initially kicked off as an
Instagram handle - trellingmumbai.
Today, it has grown past the
platform and established a niche
for itself, with a viral content base
that boasts of more than 1.6 million
pieces on lifestyle. It’s out in iOS,
Android and web versions, and it
revolves around four key
elements - discover, create, share
and shop.

TikTok may be banned, but
inﬂuencers who loved the
platform can ﬁnd solace in Triller,
which gives content creators the
opportunity to create, edit and
share videos just like TikTok did.
This social video community
allows inﬂuencers to shoot
and share short videos in a
matter of minutes.

Caffeine is quickly reinventing live
streaming. With no ads or tiered
subscription plans, it’s easy to use
for all content creators. To get a
better idea of how Caffeine works,
you can join the community as
a viewer and experience the thrill
of watching live streams of your
favorite games, matches and events
in real life.

With this an AI-powered
music-video app, you can
also explore your creative
side and experiment with
different video styles. The
platform boasts of millions
of downloads and is fast
becoming a highly preferred
inﬂuencer destination. If TikTok
was your thing, it may be time to
try Triller.

You can also join as a broadcaster
and make use of the platform’s
intuitive features to live stream any
entertaining content you may have
to share with the world. Live chat is
also supported, and this should add
an exciting new dimension to how
you share content and engage with
your viewers.

Vero also steers clear of ads and
remains loyal to core, authentic
content that’s organically loaded
on to the feed. With a user base
of around 3 million, this up and
coming inﬂuencer destination
eliminates pain points like
non-chronological feeds and
mining of personal information.

There’s a lot to do on Helo, right
from expanding your circle of
friends and following fan pages of
celebrities to sharing content
across various niches like food,
entertainment, sports, travel and
more. All in all, it’s a fun platform
where you can engage users with
relevant content and quickly rise to
the ranks of an internet celebrity.

This mantra encapsulates
everything that inﬂuencers stand
for, and it allows aspiring content
creators to share posts on a variety
of topics like food, fashion, travel,
tutorials and much more.
The aesthetic, which can loosely
be translated as a kind of
video-based Pinterest, is also
extremely pleasant and appealing
to the senses.
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5 new social platforms to consider as an inﬂuencer

This is merely a preview of the plethora of options out there. As an
aspiring inﬂuencer, you’ll ﬁnd that there’s no dearth of opportunities to
explore your passion to create content and cater to a dedicated online
community. You just need to ﬁnd the right platform - one that supports
the kind of content you love creating. And given the numerous
alternatives available, there’s bound to be something
that’s just right for you.
While many of these up and coming platforms lean heavily on
entertainment as a key factor, there’s one gold, old community
that is quickly rising in the ranks as the hot new inﬂuencer
destinations for more professional content. Of course, we’re
talking about LinkedIn. Keep reading to know more.
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Is LinkedIn the new inﬂuencer destination?

Up until a couple of years ago, the term ‘inﬂuencer’ was mostly associated with social media
platforms like Facebook, Instagram and TikTok. LinkedIn, although technically still a social media
platform, has always been looked upon as the more stoic and formal cousin of these other
communities. But times, like always, are changing. And savvy inﬂuencers have transcended the
social media platforms they once resigned to, and they’ve made their way to LinkedIn.
Even better, they’re starting to dominate the LinkedIn space.
But the inﬂuencer narrative that’s native to LinkedIn stands out from the rest in some ways. It’s more
information-oriented, less image-oriented and predominantly revolves around text or external links.
The platform limits the character count on posts to 1,300. So, that’s another key factor that drives
how inﬂuencers put out their content on the platform.
Subject matter experts, professionals and inﬂuential C-suite voices have automatically become
the LinkedIn personas that aspiring inﬂuencers try to emulate. It also helps if you have some
reliable professional experience to show, since that increases the perceived authenticity of
your posts and opinions.
So, if you’re keen on making it big on LinkedIn, here are some pointers that can
help you get started.
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Is LinkedIn the new inﬂuencer destination?

1. Keep yourself updated
about the developments
in your area of expertise

2. Post regularly

3. Engage in posts that
interest you

4. Mix up text content with
videos and visuals

This is obviously the unspoken rule
n0. 1 of making it big on LinkedIn.
Whatever your area of expertise - be
it marketing, neuroscience, ﬁnance,
sociology, or any other niche
segment - it is a good idea to
constantly keep yourself updated
about the recent developments in
that area. That way, your posts can
add value to the people in your
LinkedIn community.

As with all social media, posting
consistently is the key to staying
relevant. If you go off the radar
for too long, the chances of your
follower count going up drop down
signiﬁcantly. While you’re at it, it’s
also important to ensure that you
don’t post too often, because it
may be difficult to generate
engagement if you have a ﬂood
of posts out there. Ideally, it’s
recommended that you post at
least 3 times a week.

Engagement also works in reverse.
As you scroll through your feed, if
you ﬁnd something someone
posted as interesting or intriguing,
it’s fair practice to engage on those
posts. Add a comment, ask a
question, or simply appreciate the
thought. That’s another way to get
people to notice you, so you can
grow your network and reach out
to more people in return.

LinkedIn is mostly text, true. But
recently, the feed has been coming
alive with beautiful videos from the
platform’s inﬂuencers. You too can
easily sneak in videos and visual
images to make your feed a bit
more interesting. These additions
infuse some character to your
posts, and as an added advantage,
they also make it easier to engage
with people who aren’t keen on
reading too much text.

The takeaway
LinkedIn is clearly the new inﬂuencer destination. And if you’re looking to expand your professional network as an inﬂuencer, there’s no better place to be at. And here’s a bonus tip to get your network growing - add
your page link to your email signature. That way, people you reach out to can get to check out your LinkedIn persona. Who knows where that could lead? The possibilities are practically endless
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When TikTok made its way to Indian mobile screens, the app was all the rage with viewers in
the country. But last year, the ban on the Chinese app left a huge void in the social media
space, both for content developers as well as content viewers alike. But the lull was
short-lived, because many new apps ﬂooded the market in an attempt to take over the
space left by the Chinese app.
Among those contenders, MX TakaTak, a video sharing app launched by MX Player, has
emerged as a notable winner. If you were active on TikTok, and if you’re looking for a good
alternative to replace the now-banned app, TakaTak offers a worthy substitute. Also, if you
think you missed the bus and never made it to TikTok when it was so popular, don’t you worry.
MX Player’s TakaTak may just be the social platform you’re looking for.
In the few short months since it was launched (the app was rolled out in July 2020), the
desi platform has broken quite a few records. Here, take a look at the impressive numbers
for yourself.

By September 2020, the app had already clocked in over 15 million
video uploads.
Its daily video views grew from o to 1 billion within a span of just 1 month.
Over the same short period, the homegrown video sharing app garnered
over 10 million active daily users and over 45 million active monthly users.
The average time each user spent on the app on a daily basis came
up 20 minutes.
For an app that’s only a few months young, these stats are quite impressive.
If you agree, you’ll no doubt want to cash in on the popularity and the exposure that MX
TakaTak offers.
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Quick guide to MX Player
Here’s a quick guide to help you navigate the new app from MX Player and ﬁnd
your way to the coveted spot of a top TakaTak inﬂuencer.

1. Get to know the app’s
key features

2. Make your inﬂuencer
proﬁle attractive

3. Keep pace with
what’s trending

The ﬁrst step to understanding how to
make the most of an app is to get to know
its features better. And India’s TakaTak
has quite a lot to offer. There is a trending
videos section to browse the top posts
doing the rounds. Then, there are other
developer-friendly features like the video
editor, the beauty cam, a photo editor and
even an inbuilt music library.

An attractive inﬂuencer proﬁle can go a
long way in helping you gain more
followers (and keep them). Ideally, you
should aim to draw them in during the ﬁrst
few seconds when they visit your
proﬁle. In this day and age, with attention
spans fast reducing, it’s those initial
seconds and that ﬁrst impression that
could make a world of difference.

That’s not all. TakaTak also supports
content in vernacular languages like Hindi,
Gujarati, Marathi, Telugu, Tamil, Bengali,
Punjabi, Malayalam, Kannada and more.
You can make use of all these features to
create and share potentially viral content
on the platform.

Essentially, you need to focus on three key
areas of your proﬁle - your username, your
proﬁle picture and your bio. Take the time
to check out the proﬁles of some
successful TakaTak inﬂuencers, so you
can get a better idea of what works
and what doesn’t. Write up a bio that
reﬂects your core content well, and make
your username attention-grabbing, since
that’s what users will ﬁrst see when
they chance upon your posts.

This is true for all social media platforms,
but in the case of a video sharing app like
TakaTak, it becomes especially relevant.
New trends crop up nearly every day on
the video sharing platform, and often,
you’ll even have many trends doing the
rounds parallelly. Now, while it may not be
possible for you to trendjack your way into
all the trends that are in vogue, you can,
nevertheless, make sure to jump on the
ones that are relevant to your proﬁle.
The trending videos section is a good
place to head to if you want to get a fair
idea of the pulse on TakaTak. Pick a trend
or two that you believe will ﬁt in well with
your proﬁle, and give it your all. Chances
are, if even one of your videos make it into
the viral league, your base of followers
could increase multifold.
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4. Make sure you add an
original spin to your content

5. Invest in some good
video equipment

No matter what trend you intend to jump
on, make sure that you retain some of your
originality. Ultimately, that’s what will set
you apart from a million other content
developers on the platform. Trendjacking
is a genius move, no doubt about that. But
it works best when you put your own
original spin to it.

Good video production equipment is one of
the holy grails of content marketing. When
you’re trying to make it big in a video
sharing space like TakaTak, the quality of
your videos matters a great deal. High
resolution videos, in particular, succeed in
holding your audience’s attention more
than low quality or blurry videos. Initially,
you could settle for smartphones that now
record videos in 4K.

There’s a ﬁne line between following a
trend and retaining your originality. And
striking that balance is the key to
remaining relevant on a platform like
TakaTak. Initially, you could experiment
with different styles of videos and see
what clicks with your target audience.
That should give you a fair idea of what
kind of content to create.

But if your social media content warrants
it, you could move on to investing in some
high grade video recording equipment.
Make sure that you assess your needs
correctly, so you can give your target
audience the best quality of videos you
can generate.

6. Share your TakaTak
posts on other social
media platforms
And lastly, keep in mind that the end goal
of creating top quality videos and giving
added attention to your proﬁle structure
is to draw in more followers. Getting the
word of your TakaTak account out there
becomes easier if you leverage your clout
on other social media platforms like
Instagram, Facebook and Twitter.
You could even make use of instant
messaging apps like WhatsApp and
Telegram to redirect more traffic to your
TakaTak proﬁle. Once the word spreads,
your account will quickly start to
grow itself.
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Inspiration

Viral
The bottom line
If you’d been active on TikTok, you’ll ﬁnd that TakaTak is more or less
similar to its predecessor. However, if you’re new to the whole video
sharing inﬂuencer game, make sure to learn the ropes of the platform
before you aim to go big. It may take a bit of added efforts initially, but
you’ll no doubt grow to love the process. And here’s a bonus tip - ensure
that you create content centered more or less around your key niche, so
your target audience continues to be entertained.

Creative

Sing

Funny

Challenge
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A ﬁnal word

Whether you’re an aspiring inﬂuencer or an established online wizard with a huge
following to boast of, the Angel Ampliﬁers program can help you monetize your social
clout. With the world going digital on almost every front, the time is ripe to tap into the
lucrative opportunities that a booming social media presence brings along with it.
Whether you’re keen on making some extra income to supplement your primary
earnings, or whether you’re looking to take it up as a full-time opportunity, this is a
ﬁeld worth exploring. And with the Angel Ampliﬁers program, we give you an up close
and personal chance to leverage this opportunity.
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